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7. Evaluation of results
The evaluation of results links to the literature review and fortunately there is a mixture of

difference
depend on the entire evaluation process, it is necessary to focus on the overall picture of this

s and similarities arising throughout the findings. As the usability of the evaluation

paper, including all of the sections provided above. The understanding of the overall picture
of this dissertation will also help for the intended users to understand the information given in
this section. Firstly, the concept of the CSR*and the primary purpose of businesses of profit
maximisation will be evaluated. Secondly,'the responsibility for food waste reduction will be
critically evaluated taking into account consumers, businesses and governments.

The approach of Friedman (1970) and the definition of Corporate Social Responsibility

There are variations in opinions of lecturers about the profit maximisation notion proposed by
Friedman (1970). However, the final point was made that businesses should look at the wider
context rather than focus only on the creation of the wealth for shareholders. Thus, almost all
respondents opposed to Friedman’s approach. In contrast, once the quantitative research was
analysed, the evidence reveals that in fact, more than 50 per cent of students supported
Friedman’s definition. These findings are interesting as a majority of lecturers were blaming
today’s generation for the culture of waste and clarified that there is the change in values
about food. It could be argued that there are many students that are motivated by increasing

profits for the shareholders of the business. Thus, profit or simply money is superior to any

other factors for the majority of students.

The literature review compared with findings of the research highlighted that not every
organisation is able to engage with sustainable activities, because CSR concept is costly and
requires -additional money. Thus, there is a financial constraint not only for large
Organisations but for Start-ups too. In addition, it is evidenced in the literature review that
CSR is beneficial to businesses and if businesses do the right things in the community,
community will do the right things for business. These arguments were also supported by
lecturers ag they outlined a number of advantages for being perceived as sustainable business
fmd being perceived as accountable to its stakehoiders. The examples given i)y lecturers
include the ability to attract sustainable customers, compete on the ethical reputation and
TeCover initia] investment over time. Additional examples were found in the literaturt; review

that com 3
banies-are able to attract long-term capital, reduce risks, enter new markets and even
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ge innovation Similarly, even that more than 50 per cent of students agreed with
encoura : )

Friedman’s approach, it does not represent that there are no students who support the second
rie ’

definition of CSR given by WBCSD. There was a total of 84.3 per cent of students who
efin

reed or strongly agreed that the purpose of the business is more than the profit
ag

«imisation. Therefore, there is a collection of similarities in the literature review and the
ma’ .

findings of this study.

It could be argued that students and employees at RU have a different understanding of the
definition of CSR. Friedman’s approach was opposed by 4 employees, except from Richard.
The examples of opposing arguments were: ‘No, that is certainly what I do not agree with’
(Peter); ‘companies need to look at broader range of objectives other than just maximizing
profit’(George); ‘[ do not agree with Friedman’s approach that it is just about making money’
(Simon). However, there is the difference in the findings as more than 50 per cent of students
supported the notion of profit maximisation. But even that almost all lecturers opposed to
Friedman’s approach, Justin and George clarified that from the business case, the main
responsibilities of managers and employees are to maximise profits for the owners of the
business, but taking in to account ‘a broader range of objectives’. As it was argued in the
literature review there is the group of people who support Friedman’s approach, but there is

also other group who believe that there are other aspects to look at as well.

The responsibility for food waste reduction. The role of consumers, businesses and

governments

The issue of food wastage is significant and thus it is one of the issues that contribute to the
enVirqnmental and social destruction. The responsibility for reduction of food wastage was
assigned to a triangular of consumers, businesses and governments by all lecturers.
Furthermore, the data in the quantitative findings suggested that there are students (42.9 per
cent) who also agreed that it is the shared responsibility. And equally, Brown (2006) was

cited in ; . . . .
the literature review for conclusions made that everyone is responsible for not
Wasting food.

The members of society have the duty to contribute to the reduction of the food wastage
155Ljes as there is the change in values about food. According to Justin, earlier (when lecturer
:::: y;”iiz ifz focus was on there being no waste, but today people afford to be wasting and.

ue food anymore. Thus, people became inherently lazy, according to George.

Correspond- )
i : . y
ngly, in the literature review, Steel (2009) indicated that ‘now’ consumers do not
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lise with food anymore and they just check the label at the back. Therefore, when
sociali

paring literature and the findings of this study, there is the connection of ideas about the
com

hange in values about food as today’s generation is blamed for extensive wastage.
c

There are huge numbers of wasted food in developed countries and the majority of wasted

food comes from supermarkets, restaurants and pubs as it was proved in the literature review.
Superrnarkets themselves or by forcing farmers to meet cosmetic standards of the shapes and
sizes of the products, are throwing perfectly edible food away. In fact, it is not a sufficient use
of the global resources and there is suggestion that instead of throwing any food away the
best wa
example was given of feeding pigs (Stuart, 2012). Thus, businesses are responsible for

y to reduce food waste is to turn it back into food by feeding animals, the particular

reducing food wastage issues. Correspondingly, lecturers agreed that businesses have a duty
and suggested a variety of different ways for minimising waste issues. Businesses should plan
their operations carefully and not over-supply food; especially perishable products should be
carefully planned as these are the first in the row to be wasted. In addition, pricing of the
products needs careful consideration, because consumers should be able to afford to purchase
products, but they would be encouraged to stop wasting as they paid a lot of money. The ‘sell
by dates’ system was criticised by lecturers and students, but businesses have to comply with

laws thus it is the responsibility of governments.

The role of the governments was only slightly touched in the literature review. Quantitative
findings suggested that there is only a minority of students (5.7 per cent) who believe that
govemments are responsible alone. On the other hand, lecturers believe that there is no place
for the government to say that there is nothing to do with the politicians of this country. Thus,
govemments have responsibility to its population. In addition, it was suggested that
government is responsible for providing education and raising the awareness of the members
ot society. Similarly, it the literature review, Klein (2009) argued that society became brain
washed and dependent on the large corporations and their advertising campaigns. Thus, there
is the need to raise the consc1ousness and awareness of society members. Governments
should contrpl the advertising campaigns of the businesses to stop advertisements and
marketing strategies such as ‘2 for 1° as it encourages customers to purchase two products
instead of one, even if it is a better bargain, it still contributes to the food Wwastage problems.

Thus. not
only consumers and businesses are responsible for reducmg food wastage, but there

shoul]
d be the contribution from governments too.
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Th antitative findings revealed that only 10 per cent of students assigned the
e qu

responsibility for food
hat business without ethics one day will destroy us. Thus, morality was one more aspect
tha

mention

wastage reduction for businesses alone. But, Mahatma Gandhi argues

ed in the literature review and by lecturers as well. In particular, Richard argued that
wasting food is ‘distasteful’ and even immoral, just like Smith (1759) in the literature.
Businesses are accountable to its stakeholders and to a wider world to be ethical, and help for
those who are starving in the developing countries or at least feed the animals. Peter
suggested that businesses might be the number one for reducing food wastage issues, but on
the other hand, he also admitted that supermarkets are pretty evil for wasting on a large scale.

Limitations of the study, conclusion and recommendation are provided in the next section.
But there is the need to mention that mixtures of multiple conversations were obtained in the
literature review and in the findings of this research. Despite the differences and similarities
of the results, the conclusion can be made that consumers, businesses and governments all
together have the shared responsibility for reducing food wastage issues. The majority of
participants agree that the main purpose of the business is to maximise the shareholder
wealth. However, there is the need to take in to account a wider context and consider other

aspects of the business.
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Limitation of the study and Ethics el 30\&3 ug

There are the limitations of this study and thus it is necessary to acknowledge the users and
er

the readers of this study. First of all, in the qualitative research, there was no ability to do
e

surveys with lecturers as it is time consuming and the university does not allow for the
students to overload lecturers with questionnaires. Thus, there were no opportunities for
doing the quantitative research that would represent at least a decent sample of the lecturers
from the University of Roehampton. In addition, even that the names of the lecturers were
changed; there is still the possibility of understanding what was said by each participant.
Thus, there is the risk that anonymity and confidentiality issues will arise.

There are issues in the quantitative research too. Students were not interviewed as there was
not enough time left to do so thus the further clarification of the quantitative results was lost
and only general results were obtained. In addition, the majority of students filled in the
questionnaire from the Accounting and Marketing pathways and there was no students found
from the Economics pathway and only a few students were found from Law and International
Business Pathways. The information was also lost on the particular age of students as only
age group from 18 to 29 was chosen by the 99 per cent of the participants and only one
participant was older than 29 years old. Thus, there are limitations of this study and there is

the necessity for improvements that was mention above in this section.

Short statement concerning ethics:

[ have discussed with

: my supervisor all ethical issues arising out of my project. If my dissertation
changes in any way [ g Y proj Yy

will re-discuss any ethical issues with my supervisor.

Name of student:

The Universj
Sity of Roe
i halllpton Business Dissertation



B, s

-

-

Responsibility and Food Wastage 5014

Corporate Social

8. Conclusion

Gathering all of the information together, this paper was focused on the corporate social
atheri

responsibility, its concept and food wastage issues. The main aims of this study were to
contribute to the field of CSR and examine whether participants support the approach of
Friedman or whether they have a different understanding about the CSR and its concept. As
the main problem of this research is food wastage issue, the responsibility for reducing this

problem was also studied in order to find out who is responsible. The role of consumers,

businesses and governments was studied.

The mixed methods research design was chosen thus the combination of quantitative and
qualitative research methods were used for the purposes of obtaining participant’s opinions,
views of the world and examining their knowledge. In addition, there was the objective to
obtain more generalising information from the quantitative research. Students at the
University of Roehampton were chosen for the purposes to find out what is their opinion
compared with employees at RU. Once the information was collected and analysed, it was
found that there are many differences and similarities while comparing the literature review
and findings of this study. The results from the qualitative and quantitative research revealed
that participants support Friedman’s approach, but at the same time agree that there are more
aspects to look at rather than only profit maximisation. The results from the research
constitute that the definition given by WBCSD is also supported. Even that more than fifty
per cent of students supported Friedman’s approach, more than eighty per cent supported the

opimon that CSR is more than only profit maximisation and thus there is the need to look at
the wider context.

While examining  the responsibility for food wastage reduction, findings of the study
sugg

ested that it is the shared responsibility and it cannot be assigned to only one person or
only one corporation. Thus, the majority of the participants agreed that consumers, businesses
alnd . %ovemments all together should be responsible for food wastage reduction. Of
Significance, it was discovered from the results obtained that participants believe that there is

the mora| i o ]
fesponsibility to the wider world as well as there is the economic responsibility to

be as effic; :
ie . i NP .
ot effective and economic as possible. In addition, it was discovered that today’s

Y H .
Eeneration is to pe blamed for the culty
atfordabi|; .
Ity are the main aspects causing the ability to waste. /
rd

re of waste. It was suggested that the availability and

/
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9. Recommendations

There are many issues to address if further research is to be done. The obtained findings
ere

highlighted the issues relate
d consuming food All of the lecturers and senior manager at RU mentioned that there is
an .

d to the generation and the differences in the ways of purchasing

the difference of how their parents (while they were kids) felt about food and it’s wasting and

how today’s generations feels about it. Affordability and availability is to blame for today’s

generations’ extensive wastage of food resources, partly caused by the advancement in the
profession of marketing. There is the culture of consumerism, thus it is recommended that the
impact of advertising and the impact of other marketing techniques should be researched in
order to find out whether the culture of consuming, purchasing and wasting food was

influenced by the certain marketing techniques and its advertising campaigns.

Other very interesting area is the problem of the obesity in the developed countries and the
problem of starving and malnourished people in developing countries. There is the need to
examine whether there is the relationships of the ability to transfer surplus food for those who
are starving. In addition, the examination of the possibility to educate people in the
undeveloped countries should be considered as well. Therefore, the question is whether the
availability of food would be increased in developing countries, if the members of society in
the developed countries would stop wasting or at least would reduce their food wastage
problems. At the same time, whether there is the need for education in the developed
countries in order to raise the awareness of the healthy food meals and maybe even diets.

Thus, it is recommended to look at the ways of how to eliminate the problems of not balanced

surpluses and shortages of food around the globe.

One more significant issue is to look at the power of corporations. It was suggested that there
are many businesses driving farmers out of the business. There are the requirements to
produce food for very low prlces but these prices (income for farmers) barely cover their
costs. In addition, Supermarkets have cosmetic standards that constitute the quality and the
dppearance of the food, thus it is necessary to produce vegetables, salads and fruits that have

a particylg
I sizes and shapes. As it was mentioned in the literature review ‘cosmetically
imperfect’ ve
vegetables, salads or fruits are all being disregarded, even 1f it is perfectly suitable

for hyr
nan ¢
on:;umptlon It is a significant issue and contr1butcs to the environmental

at the ‘cosmetically imperfect’ product could be sold for lower
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g pecially to low-income consumers or at least could be given to feed the animals
prlCCS, €S ;

d of throwing any food away. Thus, it is suggested that the further research would be

instead 0 ' , .. .

d m order to examine whether there are any ways of raising the consciousness to stop
one : . .

using cosxhetic standards and at the same time to stop wla(l.'s;mg food.
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Appendix 1:

Research Interview Questions

. These will be the questions which will be asked during the interview process.

§ Participants are requested not to disclose any personal details in order to ensure the
_ anonymity and maintain the boundaries of confidentiality

12.

Do you support Friedman’s view that CSR is maximizing profits for shareholders or do you
have a different view? What is your view?

In your opinion who is responsible for reducing food waste? And why?
Could you comment on the quote by Vogel:

lL‘There. is a place in the market economy for responsible firms, but there is also a large place
or their less responsible competitors” |

2‘; you believe that the availability of food in developing countries would be increased by
ucing food waste in Western countries, particularly in the' UK? Why?

D . . i
; 00 Yyou teel responsible for wasting food at home/work/or anywhere else? If yes, what actions
You take to reduce food waste? |

businesss ¢ that CSR repprts of companies represent fair and truthful activities of their

Woul
uld you buy food from unsustainable company?

Sity of
s L ROEhamptOn Business Dissertation m



nd Food Wastage g

Corporate Social Responsibility a

Appendix 1.2: .
Corporate Social Responsibility and Food Waste

Questionnaire

ly carrying out a survey amongst the students at the University of Roehampton to get a
[am Cf'”?n;tyinto their understanding of Corporate Social Responsibility (CSR) and food wastage
— “']TSIE outcomes of this survey are expected to help to answer the main research questions of who
issues. _
is responsible for reducing food wastage issues.
Pl take a few minutes to fill in this questionnaire. If you would like to provide the author of the
st::yse with any additional information not covered by the survey questions, please contact me via

email: gretajokubaite@gmail.com for comments and feedback.

This questionnaire is completely anonymous and will be kept strictly confidential. The outcomes of
this survey will be presented without references to any particular respondent.

Thank you véry much in advance for your support.

Q1. What is your gender?
: o Female
o Male
. Q2 What is your current age?

o 18to29

o 30w39

o 40049

©  S50orolder

Q3. What is your chosen pathway at the University of Roehampton?

& Q4. With regards to CSR activities - what is your perspective on businesses role in society? How strongly
40 you agree with the below statements?

®  “There is one and only one

A © _ social responsibility of business - to use its resources and engage in
activities designed to incr

ease its profits so long as it stays within the rules of the game” (Friedman,

¥ 1970)
. : Agree | No opinion | Disagree | Strongly Disagree |
- L] CSR e B 5 . . .
Y lIS the continuing commitment by business to behave ethically and contribute to economic
velopment whjle improving the qua

. , ! lity of life of the workforce and their families as well as the local
Munity and society at large” (WBCSD, 2003)

; —:m Agree | No opinion | Disagree | Strongly Disagree ' |

." ()S_ D() you be o
] lieve ¢ .
_ hat CSR reports of companies represent fair and truthful activities of their business?
' t’ m Agree [ No opinion | Disagree | Strongly Disagree |
- Q6. are YOu awype

’ of g A
4 ) @‘% attempting to reduce food waste?

Yes
Business Dissertation
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Q No

If yes, please give examples of these activities.

duction determine where you
: : does your knowledge of food waste re
to Q6 how strongly

Q7.In relation

purchase your food?

Strongly determine
Determine .
Moderately determine
Slightly determine

Does not determine at all

AR —

Q8. Do you consume all of the products that you'buy?

o Always
o Often
o Seldom
o Never

le)pyu feel responsible for wasting food at home/job/any other institution?

_0 I-S_&klﬂl’-ﬂ
"o Never

Qlﬂ.ll'yau feel responsible for wasting food, what actions do you take to reduce food waste? Please

Q11. In your opinion who is responsible for reducing food waste? Please select all that apply.
Consumers

Businesses (supermarkets, supply chains)
Governments

Other. If so, please indicate here

................................................................................

o 0 0 0

= Q12 Please indj
- Q ¢ indicate how strongly you agree with the following statements?

. There is a place in the -
T ) € market economy fo i i ' i
| Fesponsible competitors ¥y tor responsible firms, but there is also a large place for their iess

Strongly Agree
The availability of fooq

Agree [ No opinion | Disagree | Strongly Disagree
£ countries ' developin

g countries would be increased by reducing food waste in Western

| Strongly Agree

R itis necessary that Agree | No opinion ] Disagree | Strongly Disagree
L activities new legal structu

; res (corporate laws) for businesses would be created in order to control their

' Strongly Ag
II Agree | No opinion Disagree Strongly Disagree

The Uni)/ersity of Roehampton
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12. Transcription of the main interview quotes:

The view of Friedman (1970) and the definition of CSR

b | . : ith
= 5 t is certainly what I do not agree wi _ '
Senior -EI‘S(; t:rz in an era now where people expect companies to behave in a more
manager responsible way, not just greed driven by profit by greed by making money”

«“For an organization like the University, f’f course, there are various reasons why
it is critical, CSR approach: First, we receive public money. But secondly, if you
looked at us purely as a business where students come with fees to graduate. If you
said that our students are customers, we would say, well, the:y are customers and we
know that they expect the university to have a particular ethical value, approach to

CSR” L .
+“our students demand that we behave the way which is environmentally

sustainable” )
*“2,000 students demanding that I appoint an environmental officer to look after

and address these issues”

*“We have since when transformed our approach to and the way we use resources
such as electricity and gas, water, demand for recycle and all of these things had
become really important to us”
| Richard *“I see CSR not necessarily contributing to the bottom line or profitability, but

' : maybe it is in a sense of costs, especially for a start-ups”

| *“CSR is a very good and very ethical thing to be doing”

, *“attracting more socially aware sustainable type of market”

' *“I agree with that, because I think that over time the investment will be recovered,
costs will be recovered it is just like selling a new product. But only over time and
not immediately”

Simon *“Friedman is sort of influence on the world around us and the way in which his
views in free market tend to pervade almost everything that we do”

*“T have sympathy for business struggling between the two faces that it has got: one
of satisfying its shareholders and another either appearing to or actually having a
role within society”

*“I know that Friedman would say do not do it but do it if ultimately it leads to
more money”

*“there is the role in which businesses [ suppose can think about the way which
does the least harm™

"fself«competitive businesses™

| "1 do not agree with Friedman’s view that it is just about making money”

*“the logic was by companies acting in a socially responsible way and then in that
pract:c_e being something that was applied to a specific measurable method when
potent:zgl customers and other stakeholders would think that that was an inherently
,.g:md thmfg_. a1.1d t.he inherently good usually drives shareholder value™
..tﬁzfer}f':hl:“tgh'_s either short-term or mid to long-term shareholder value” s
el f Othing iﬂherf:n'tly_prob!ematlc with shareholder valye 'bemg: mammlzed'

N fact the responsibilities of managers and the responsibilities of employees is

4 to try imi / - | .
‘ v and Maximize the value for the owners of the business. Because in partitisa
urpose of the business.

*“has beep quoted out of the context”

.w‘[ t . . B .
hink that j¢ Was used a lot, but it was cut down. However, he has a point. And I

think P ) 5 ..
: these ;hat the point is correct people are there in business to maximize profits, but
i, - ays you have to take in the wider context”

- ; COmpanj Lo ; a0l

| roﬁtganles need to look at broader range of objectives other than just maximizing
‘[‘ The Univer .

£| B ROehamptOn Business Dissertatiom
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"We all are responsible”

Who is responsible for reducing food waste?

i is shocking”
o t of food wastage in the UK is s . R )
:ﬁl ?Satr;:: Lvl\?ayothat we buy things in the supermarkets, everything is packaged
[ was throwing a lot away and [ felt really bad”

“supermarkets have a big responsibility, I think they are number one”
«“supermarkets are pretty evil” §
«“terrible industry driven by profit N o |
«“Driving farmers out of business, they driving farmers to do things in a way which
is maybe not in the best interests of the animals and not in the best interests of
eople eating the food” '
?“l vpi/ould never eat food that [ have thought have been produced in a way that was
either very chemically produced or knowing that the welfare of animals was not
compromised” . . )
«“Consumers are easily manipulative group
*”The role of government, I think it is to put the pressure on supermarkets”

“it is very interesting the way in which many companies have decided not to do the
“2 for 1” offers”

*“as a company ordering fresh food, you do not know how much are you going to
sell, I suppose that it is kind of a “just in time” thinking, stocking control now
means that companies now do not have to think about CSR, they can just think
about their turnover, because the staff that they throw away they are not selling and
to be able to for them to think about the food waste”

*“you buy a bag of apples that do not get touched”

*“we all have a part to play but that means that businesses have certainly a part to
play in that as well”

*“I do not think that governments are responsible, but I think that government have
a role in helping on that kind of thing”

*"people do absolutely shocking pictures of tons of food just being shoveled away
and then you think about it, but people are starving, even people who are short of
food in this country. I think that there is the role for government, I do not think that
there is the place for government to say it is nothing to do with us”

Th ivers;
e Umversmy of Roehampton

“‘C(ienainly consumer, the normal place would be the consumer to begin with, you
and [

-“simply buying appropriate quantities™
*“there is a huge responsibility on consumers not to be wasteful and they need to be

nf\-uch more conscious of their as I said efficiency or what do you actually need”
*“relative age of plenty”

*“I think that we all have t
throw food away, but we
actually recognize, so [ th
€conomy, because most

he responsibility, [ mean it is not ethical it is not right to
probably do it more often unconsciously when we
ink bringing in consciousness, efficiency, and of course
“But [ have 1o b people are Iooki{lg to save a.little bit of money as well”
i 9\ € conscious of: am [ buying a l{ttle bit more and more often than I
A otherwise if those bargains weré not available”

think a consumer, us, have a big responsibility, but [ will also say I think

\‘\‘r i SE
lh: zttt;c)):{h I my case, perhaps they have a responsibility perhaps not to over-supply

*“That is qu;i B ; . :
"at is quite a serioys issue. There is the two things that play: there is the

econ o Sirs .

. OV(;:_Z, Lel. in ter‘ms‘of pricing and then there is the supply and maybe a tendency

maybe 3 upply, so [ think certainly the shops, the retailers have a big responsibility,

- r}umber one, or maybe we, the consumers, are the number one, because we
e the drivers of the

esponsibili . demand but they are over-supplying. So there is obviously the
Uity that lies with them to plan their operation much more carefully”
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B

. xy
m has a big role to play ) :
. ﬁ? v:;;z-i?;rkets aregnot government controlled, they are the private enterprises.
*'the

ig role to play in education, maybe

i at the government has a big ro : n, mayt
Bdut lrtth lir,:k tchampai;s ... so government certainly has a responsibility, in fact
;o:Zrnlfneﬁt has a moral responsibility to its population and [ guess to the wider
.w“(;‘r/l: have an international responsibility to trying to be as economical as possible,
efficient and how we consume food, because it is very distasteful, you can say
immoral” ) i
«¥it is certainly wrong that we should be throwing any food away when there is
people in other parts of the world who are starving or malnourished”

Justin

+“that there has been quite a remarkable collection of campaigns and programmes
of awareness so that food consumer now, all of us, recogni.ze th'at buyiqg Jjust to fill
the fridge and then to empty it and to throw the staff away is being not just a
wasteful act but it is also a financially foolish act” |

*“how my parents felt about food was to focus very much there being no waste”
*“your generation is to blame”

*“I think that it is an issue for government, [ am not convinced that it is an issue in
government, simply driven by morality”

“players [businesses] want to work in harmony with both customers and suppliers”

*“We all have a duty for that”

*“ think that people are inherently lazy and the food waste partly comes now from
the society”

*“we should not be wasting food it is as simple as that, but Maslow’s hierarchy of
needs, we can afford to throw food away these days”

*“we are too strict on our sell by dates, I have no problem having eating something
that has got the sell by date and that has been in the fridge, because it is okay. If we
think that if we want to reduce our food waste we should reduce a bit the silliness

on our dating of products”
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13.Personal Learning Statement

There are many advantages of conducting research. Throughout the period of one year, there
were a lot of stress and tears, but the dissertation is complete and thus the personal skills of
mine for conducting research are developed. The areas of improvements are the skills
developed in data collection, critical evaluation and the style of writing. The literature review
was advantageous. A wide range of academic data was analysed with the underlying
assumption that it will be easier to write the dissertation once these notions are incorporated
in my minds. Undoubtedly, _there are more areas where the understanding was improved. The
benefits of writing this dissertation are that the awareness and consciousness was raised about
the extensive use of resources and other problems that impact not only on the environment,

h but on the social aspects of society members as well.

| | Noumlythe understanding about the research problems was developed, a variety of different

s were realised once there was the need to do interviews and questionnaires. To start

| from the interviews, there are many important aspects to remember. There are ethical aspects:
' _. anonynmy and confidentiality should be guaranteed. The reason is that if the research is done
' in thefau'ly small organisation and there is the possibility that people will be able to find out

whether someone said more than it was allowed. These issues might even cause the

Msﬁcﬁon and disagreements between the participants. Thus, it is necessary to consider
5 all of the Problems about ethics. While at the process of designing questionnaire, it was

. discovered that it Is very important to ask the right questions. The reason here is that once all
of the questionnaires are filled in and data is collected, there is the possibility that findings

¢ does not represent the main research objectives and does not answer the main research

L questions raised at the beginning of the dissertation.

" Fort . B ¢ . ]
= Forthe purposes of providing the trustworthy, credible and reliable results, there are many

~ wa 'S Of testi : g . ]
B d ) Ol festing the information obtajned. The IBM SPSS Viewer was used and thus the skills
+ 0 this area wepe also improved. The

T understanding was developed that the dissertation is
~ Presented

N a professional way if a variety of different charts and tables are used. The
ASSUMPLions are thay s - i

> are that it is easier for the readers and users of this dissertation to read while at
oking at the visug] data provided. Overall, the skills developed will help in

r while having a job or trying to do the research and get the knowledge
chosen topics.

the same time o

the future wheth
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RESEARCH PARTICIPANT AGREEMENT FORM

- he environment and
. ibility, Food Waste and the Impact on t
Corporate Social ResponsIts"olciyal aspects of stakeholders

Description of the research project:

& N Social Responsibility, Food Waste and the Impact on
. My research prOJeCL'ng.:,u ;g:argt(;rgf‘estakeholders The main objectives are to evaluate,

the Ergoament a:ent a variety of different conversations. The Business case approach,

| dekss ;nd ;igzntability approach and the impact on the environment and social aspects

gtfa:t:khghoelgers are critically evaluated in this dissertation.

Statement of Agreement

I agree to take part in this research and am aware that I am
understand that the information provided will be treated in ¢
report will be seen by two examiners from Roehampton Uni
university, but will not be publicised further.

free to withdraw at any point. |
onfidence and that the project
versity and one from another

If requested, | will have the opportunity to check the contents of m

y interview and any
. material attributed to my org

anisation before it is included in the project.

¥ | agree to the interview bein

: - g recorded. | understand that the data will be kept securely and
- that it will be destroyed afte

r the report has been marked by the university.

Date[ﬁm"‘—k—g N Z::’(?.

i if you have an .

# Y concerns about this re icipation in
contact my Supervisor- search or any aspect of your participation in it please

1 Robert Manderson

+ Ema” I'_mander
1Tet:020 8355 375 2" °Nampton.ac.ui
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Corporate Social Res |
Questionnaire

Q1. What is your gender?

o ; Female
Male

Q2. What is your current age?

o/ 18 to 29
o 30to39
o 40to49
o SOorolder

Q3. What Is your chosen pathway at the University of Roehampton?

Q4. W ; ards to CSR activities - what is your perspective on businesses role in society?
Hoy ongly do you agree with the below statements?

' 9"‘l'here is one and only one social responsibility of business - to use its resources and engage
W0 activities designed to increase its profits so long as it stays within the rules of the game”
~ (Friedman, 1970)

D8y Apree | Agree | No opinion (| Disagree ) | strongly Disagree |

® CSRis “the continuing commitment by business to behave ethically and contribute to
economic development while improving the quality of life of the workforce and their
families as well as the local community and society at large” (WBCSD, 2003)

Stronalv 1 =
—=y gree !Agree ) | No opinion | Disagree | Strongly Disagree |

. Q5. Do you believe that CSR reports of companies represent fair and truthful activities of
.~ their business? ‘

5 Agree [ No opinion (TDisagree ) | Strongly Disagree

t, Q6. Are yo .
i y YOu aware of aﬂ% attempting to reduce food waste?
i Yes

M S No

; M‘d"‘"wlci/\
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Q7. In relation to Q6 how strongly does your knowledge of food waste reduction
determine where you purchase your food?

1. Strongly determine

2. Determine

3. Moderately determine
4, Slightly determine

. Does not determine at a

Q8. Do you consume all of the products that you buy?

o Always
o Seldo
o Never

Q9. Do you feel responsible for wasting food at home/job/any other institution?

o Always
o Seldom
o Never

Q10. If you feel responsible for wasting food, what actions do you take to reduce food
waste? Please indicate.

\

—h_v\ 4o Enish dood  oungd ¢ o ok hame fQCJ[-I{ feod woste.

Q11. In your opinion who is responsible for reducing food waste? Please select all that apply.

J Consumers
Businesses (supermarkets, supply chains)
Governments

o Other. If so, please indicate here ......... A’“ % H/‘Dv “bo‘lg..{

Q12. Please indicate how strongly you agree with the following statements?

There is a place in the market economy for respansible firms, but there is also a large place for theijr less
responsible competitors

Strongly Agree I'Qgreg | No opinion 1 Disagree J Strongly Disagree
The availability of food in developing countries would be increased by reducing food waste in Western
countries

—
LStroneg Agree | Agree [ No opinion }\@@ ] Strongly Disagree

It is necessary that new legal structures (corporate laws) for businesses would be created in order to controf

their activities

Strongly Agree> Agree | No opinion ‘ Disagree Strongly Disagree
! )
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